
 
KickStart Alliance WHAT’S WORKING Series
Best Practices for Sales & Marketing Professionals

WHAT’S WORKING 
Sessions

•  Hear directly from experts  
 who tailor the discussion   
 to your business 

•  Learn the latest marketing      
 and sales best practices  
 without leaving your office     
       
•  Gain practical insight you 

can use immediately

•  Brainstorm ideas and 
applications with your 
colleagues 

•  Involve remote staff via a  
 Webinar

 

 

For  information, email
contactus@kickstartall.com

 

The sales and marketing universe is evolving. New approaches are required  for 
selling into today’s tough economy, and you have questions. But, you don’t have 
time to break away from the office to get answers. You may not be looking for 
formal training, but it sure would be nice to tap into the expertise of folks who can 
provide you with field-tested best practices, tips & tricks and brainstorm new 
ideas.

That’s where we come in. Take advantage of our “What’s Working” discussion 
series and we’ll bring the experts to you. 

How it works:
We’ve tapped noted authors and recognized marketing and sales leaders who 
have expertise in what you want to know. Depending on the location of your 
team, we can conduct sessions onsite or via a Webinar.

  • Step 1: Select a topic of interest from our catalog
 • Step 2: Schedule the 90-minute session and invite your audience
 • Step 3: Get answers to your questions
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Tapping into experts has never been easier. The first session is free. Additional 
sessions or packages are available for a nominal fee. Contact us to get more 
information or to schedule your first “What’s Working” Session!

www.kickstartall.comcontactus@kickstartall.com
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WHAT’S WORKING DISCUSSION CATALOG

•   Customer Advisory Boards
     How to get stategic insight from your best customers

•   Customer Events 
    7 keys to improving your 2009 user conference

•   Nurturing Your Evangelists
     High impact techniques for engaging your prospects 
    
•   Fueling the Sales Pipeline
    How to architect truly integrated marketing campaigns

•   Sales & Marketing Alignment 
     Improving sales & marketing productivity

•   Selling in a Recession
     Sales best practices from the front lines

•   And Your Hot Topics
    Tell us what you’re interested in and we’ll find the expert for you!


